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Cur global
portfolio of sp
continues to

create taillored
and personalised
experiences for
our guests.

— Created in early 2009, Resense Spa -
C the company behind the award-winning

wellness facilities at Kempinski Hotels - is
today arguably the fastest growing global

spa company, with more than 50 spas

in operation and development. Here, we
speak to Kasha Shillington, CEO, Resense
Spa about how the renowned luxury spa
specialist is maximising the performance
of its brands

What is your latest spa and wellness news and what do you
have in the pipeline for the rest of the year?

W are presently opering a new Kempinsk The Spa at
Hempinski Hetel Muscal, which 15 an exciling and locally
cogresant spa with separate zones, specifically talered for men
and women We will alse have new spa and we |y IR NG S
n Kempinski properties in Accra, Ghana and Hangzhau, China
We are very happy that our glebal portfolo of spas conlinues
to crisale talored and PErsan il i5e Y erenons 16F ChLiT

Juesls, and drives strong profitability for our holel pwners and
partners. We are presently refreshing the Kempinski The Spa

concept, which we will launch laler in the year



What current trends are you noticing on the luxury spa
and wellness scene? What do you think 15 drrving these

trends and how are you responding?
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How has the luxury spa and wellness scene changed over
the p.r_.‘l T yoars and whal do you think the fulure holds

for the seclor?




